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1'd like to explore pricing options for my retail store. //
00:0 @ Based on your retail business and your goal of u
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I think the quality is just better all around. It may be a little more ) : g

expensive but it's usually worth it.

Price & value

Turn Data Into Decisions, Faster ol el

SightX brings Al and automation to every stage of the research journey, helping teams move
from raw data to actionable insight in a fraction of the time. Our Al capabilities are designed
to do the heavy lifting so researchers can focus on interpretation, strategy, and impact.

From generative Al assistance to advanced segmentation, video analytics, and text analytics,
SightX delivers enterprise-grade intelligence in an intuitive, end-to-end platform.

Ada: Your Al Research Partner Advanced Automated Segmentation
Ada is SightX’s Al consultant, embedded directly SightX’s Al-powered segmentation uses

into the platform to support teams across the advanced statistical and machine-learning
entire research lifecycle. techniques to uncover meaningful audience

segments automatically.
@ Designs surveys from scratch or transforms
content from Google Docs or Word into

Built-in intelligence includes:
survey-ready formats

o . @ K-Means Clustering
@ Accelerates analysis with sentiment and

thematic understanding @ Latent Class Analysis

@ Generates executive summaries and o _
insight-ready narratives @ Principal Component Analysis

@ Drafts content and recommendations
based on study results
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'hy It Matters The Result
Ada doesn’t replace researchers, she Segmentation without complexity. By
amplifies them. By automating automating advanced clustering and
repetitive tasks and accelerating analysis, teams uncover meaningful
synthesis, Ada gives teams back their audience groups faster, moving from
most valuable resource: time. ) data to strategy with confidence. D




Al-Powered Video Analytics

SightX’s native asynchronous video interviews
bring qualitative depth directly into survey
workflows, capturing authentic, emotive
feedback without the complexity of live
interviews or third-party tools.

Al enhances every video response with:

@ Automatic transcription and translation
@ Sentiment analysis and theme extraction

@ Searchable libraries for fast review & sharing
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Why It Matters
Video adds the why behind the data. With
Al handling analysis and organization,
teams can capture rich human context
quickly, globally, and at scale. )

Built for R
Designe

Al-Powered Text Analytics
Open-ended text is often the richest source of
insight, and the hardest to analyze. SightX’s

rebuilt text analytics experience uses generative
Al to surface what matters most, instantly.

Automatically uncover:

@ Key themes and recurring topics
@ Sentiment across large datasets

@ Standout quotes and supporting evidence
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The Result
Visual summaries and quantitative charts
make qualitative patterns easy to
understand, validate, and share, all
without manual coding or spreadsheets. )

Every Al capability in SightX is guided by one principle: automation
where it adds value, human expertise where it matters most.

By combining generative Al, advanced analytics, and intuitive
design, SightX helps research, marketing, and insights teams move

faster, think deeper, and communicate more effectively.

Smarter Research Starts Here

Put Al to work without sacrificing rigor, control, or trust.
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https://sightx.io/request-a-demo

