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We were never meant to choose between people and machines.
The future of insights demands both.

If you think Al is here to replace researchers, insight leaders, or marketers, you’re
missing the real opportunity.

The truth is automation and Al haven’t automated insights. They augmented them. The
most powerful research teams today aren’t swapping humans for machines. They’re
rethinking the way humans and Al work together, fusing human judgment with machine
speed to ask better questions, move faster, and create more meaningful impact.

This isn’t just about keeping up. It’s about getting ahead.

At SightX, we’re not building a future where researchers are obsolete; we’re building
one where they’re unstoppable.

The Future Isn’t Fully Automated.
It’s Fully Integrated.

— Naira Musallam PhD, Co-Founder of SightX




Old Habits, Broken Systems

Legacy research models weren’t built for this world.

THE RIGHT STACK TURNS CHAOS INTO CLARITY

Quarterly trackers, bloated decks, and siloed data systems may have worked a decade
ago. Today, they only slow us down. Meanwhile, consumers are changing faster than the
agenda of your next meeting.

The future of insights isn’t about being thorough. It’s about being thorough and fast.

That’s why the best insights teams today are rethinking the stack from the ground up.
They’re ditching disconnected tools, realigning workflows, and leaning into tech that
helps them do more with less, without compromising on depth or rigor.

Then Now

Siloed data, linear studies, and delayed reports Real-time insights in unified, connected loops
Manual processes, long timelines Human strategy, Al acceleration

Research as support Research as a strategic engine

We’ve entered the “insight loop” era: always-on, Al-powered, human-guided research
flows that deliver insight at the speed of decision-making.

At SightX, that shift is already happening. Our platform combines the speed of
automation with the flexibility of Al. Built directly into your workflow is Ada, your always-
on research assistant, who helps generate surveys, analyze responses, and create
summaries with just a prompt. Together, they empower teams to complete end-to-end
research, faster.



What Al Can Do

And what it never will.

DON'T REPLACE YOUR RESEARCHERS. EMPOWER THEM.

Yes, Gen Al is changing the game. SightX users already generate surveys in
seconds, analyze open ends with a prompt, and summarize insights in minutes.

But Al doesn’t understand consumers and your customers the way you do. It
doesn’t read between the lines. It can’t sense nuance. It can’t weigh brand risk.
And it doesn’t know what not to ask.

Humans still ask the hard questions.

We still challenge assumptions. We bring empathy, relevance, and context.
In the world of insights, those are the things that separate signal from
noise, and vision from vanity metrics.

Percentage of words
. This is my vibe

.

D T
e I like the packaging, it’s fun and would stand out - -
- 25% — CETE—— 75%

i)
{ W

. Seems cool
— =

(2 Hard to tell if | would like it

e This looks super cute

. Different

We are planning on developing a_ The product will have some health benefits as it will have electrolytes
which is proven to reduce dehydration that comes with drinking alcohol. The product will also have a_between - . . . .
It will have 4 different flavors to chose from, berries, citrus, tropical, coconut. e




The Real Bottleneck Isn’t Al

It’s Infrastructure.

MOST TEAMS TODAY AREN’T HELD BACK BY A LACK OF IDEAS

They’re held back by fragmentation: too many tools, too many files, too many
places for research to get lost.

The result? Mistrust, inefficiencies, and watered-down insights.

Our always-on Al assistant, Ada, helps your team scale without losing your edge.
You can brainstorm, analyze, summarize, and still stay in control. You stay the
strategist. Ada just clears the runway.

This isn’t a feature race.

IT’S A MINDSET SHIFT:

« Insight should be fast and foundational.
« Insight should be centralized and creative.

« Insight should be Al-powered and human-led.
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l'he Future Is Not Either/Or. :
It’s Both/And.

We’ve been sold a false binary: humans or machines. Judgment or
automation. Rigor or speed. That’s over.

The future of insights is a collaboration—a partnership between Al and the
people who know how to use it wisely.

THE BRANDS THAT EMBRACE THIS TRUTH WILL:
+ Centralize their research tools
+ Elevate researchers to strategy drivers
+ Deliverinsights in real time without sacrificing depth
+ Scale smarter, not just faster

THIS IS THE MOMENT TO LEAD

The companies winning tomorrow are the ones rewiring insights today, not
with more dashboards, but with a new way of thinking.

This is also why we’ve launched a partnership with one of the world leading
management consulting and technology firms, ZS Associates, who
specializes in leveraging data-driven solutions and advanced technologies to
double down on the future of tech plus humans!



https://www.einpresswire.com/article/807879378/sightx-and-zs-announce-strategic-partnership-to-transform-consumer-research
https://www.einpresswire.com/article/807879378/sightx-and-zs-announce-strategic-partnership-to-transform-consumer-research

About us

SightX is an all-in-one consumer research platform that combines advanced
survey methodologies with a user-friendly experience, automated analysis, and
visualization to deliver real-time insights.

With access to over 100 million qualified consumers worldwide, it offers a
comprehensive suite of tools—including audience segmentation, concept testing,
and pricing strategy optimization, among others—to support any research use
case and any team.

SightX by Ada, a generative Al-powered research consultant, will streamline the
research process by quickly analyzing open-ended responses and creating
executive summaries with a single click.

Access in-depth, automated insights and fuel your growth with the SightX
consumer research platform that puts you in the driver’s seat of success.

Want to learn more? Schedule a free demo, or reach out to us at hello@sightx.io.



https://sightx.io/request-a-demo
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