
Fueling Growth
How TCC Global Uses SightX to Power Their Loyalty Marketing Campaigns

About TCC Global

With 30 years of experience and over one billion shoppers 
reached, it should go without saying that TCC Global is one 
of the leading experts in global retail marketing and loyalty 
programs. 



Through tailor-made loyalty solutions, TCC partners with 
leading retailers to attract shoppers and drive emotional 
engagement with a combination of in-store and digital 

activation. Their integrated marketing campaigns provide 
real rewards for consumers and drive an average of 3% total 
sales uplift for their partners.



Delivering these major campaigns requires a forensic 
understanding of shopper behaviors and needs, coupled 
with data on the latest market trends. 

Speed and flexibility are key in our research projects. With SightX, 
and the easy-

to-understand charts can be accessed at the touch of a button. 

the building, 
fielding, and analysis can literally all be done in a matter of days 

Joanne S., Senior Project Director @ TCC Global  

Need’s Recap

Detailed intel on their client's target audience, 
including shopping habits, needs, behaviors, brand 
sentiments, and concept screening. 

Insights on the appeal of different consumer 
rewards used in their client campaigns for risk 
mitigation. 

Data on the latest market trends and innovations 
shaping the retail space to stay ahead of the 
competition. 

Efficient, agile, and flexible research technology to 
meet campaign goals and client expectations on 
time and under budget. 

The Challenge

Often TCC’s work with their retail partners is a multifaceted 
process involving campaign pitching for new clients, project 
forecasting for risk minimization, and campaign validation.



Throughout the entire process, the utility of a data-driven 
approach is never underestimated. Each step requires 
extensive and unique insights on TCC's client’s current and  

potential customers. Understanding each segment’s needs, 
behaviors, and reactions to specific concepts is crucial to a 
campaign’s success.  


To meet their deadlines, TCC’s team needed the ability to 
build, field, and analyze projects within a matter of days. 
Making speed, flexibility, and depth of insights keys to 
success. 




